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By Theresa Mintzer

People buy from
businesses they know,
like, and trust. One of
the easiest ways to
strengthen that trust is
through reviews and testimonials. Make
sure your loyal customers can share feed-
back about your business.

If you do not see a review tab on your
Facebook Page, go to Settings, then
“Page and Tagging”, and toggle “Allow oth-
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Don’tbe afraid to be direct when asking
for reviews. When you send a follow-up
email to a customer, include a link to your
Facebook or Google review page and ask
for a testimonial. The easier you make the
process, the more likely someone will
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leave a review. If you have a physical loca-
tion, display a QR code with a direct link
to your review page so customers can
quickly respond.

When customers tell you they love your
product or service, take the opportunity to
ask for a review on Facebook or Google.
Not everyone will follow through,
and that’s okay. However, there is a good
chance they simply had not considered it.
Asking plants the seed, so even if
they don’tleave a review right away, they
may do so later.

Reviews can make a meaningful differ-
ence in your business. While it would be
ideal if every satisfied customer shared
their experience without being asked, that
is not always the case. Make it a habit to
ask. Itis also helpful to support other busi-
nesses by leaving reviews for them as well.

Need help putting this into practice? I
offer social media coaching to guide you
through the process. Visit mintzersolu-
tions.com to learn more and schedule a
session.
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* HSA & FSA changes
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EMPLOYEE BENEFITS

Group insurance & employer sponsored retirement
plans such as 401ks, are changing rapidly. To avoid
employer risks and still maintain employee
appreciation, a lot of changes need to be
implemented. The Conestoga Group provides these
services at no additional charge to companies with 2
to 250 employees.
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Investment Advisors & Insurance Brokers

Service

¢ Beneficiary Tracking

www.cgiadvisors.com
(610) 889-9500

601 Swedesford Road
Frazer, PA 19355

info@cgiadvisors.com
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» EAPs
* Advocacy Service
Fixed Insurance Products and Services Offered Through The Conestoga Group, Inc., its Agents and Employees

Wealth Advisory Services Provided by CGI Wealth Advisors, Inc., a Registered Investment Advisor

+ ICHRAs, QSERAs, Alternate Funding, Reference Based Pricing
+ Back Door Roths, Guaranteed Retirement Income, CITs, TDFs

+ Automated Enrollment & PEPs

* Online Benefits Administration
» Electronic Benefits Integration with Payroll
e Mobile Applications
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+ Participant Portal Utilization

* Delayed vs Denied claims

401k & Other Qualified Plan Advisory Services Offered Through CGI Plan Advisors, Inc., a Registered Investment Advisor
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