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MARKETING TIPS
By Brandon Rost,
CEO, beMarketing

The Illusion of
the Full Schedule

Summer has official-
ly arrived, and with it comes the relentless
wave of service calls. When trucks are con-
stantly dispatched and phones never stop
ringing, it is dangerously easy to assume
your marketing strategy is flawless.
However, mere busyness is not a metric of
success; a full schedule does not automati-
cally equate to a highly profitable one.

The Power of 
High-Intent Search

For the last few months, broad aware-
ness campaigns might have served you
well, but peak season demands precision.
When a homeowner faces an emergency,
they bypass casual social media browsing
and go directly to search engines. Shifting
your advertising dollars toward high-
intent, immediate-need keywords ensures
your business intercepts the most 
profitable, urgent jobs precisely when 
customers are in distress.

Automated Responsiveness
is a Feature

Generating premium leads means noth-
ing if your internal pipeline is leaking. 
In the home services sector, a missed call is
an immediate lost job, as frantic customers
will simply dial the next competitor.
Implementing instant automated text
replies and quote confirmations serves 
as essential operational armor, securing
high-value jobs even while your dispatch-
ers are tied up.

Double Down on 
Strategic Value

When demand hits its seasonal peak,
the urge to undercut local competitors
with massive discounts can be strong, but
you must resist it. Instead of slashing
prices just to generate noise, pivot toward
strategic value-adds. Bundling mainte-
nance plans or offering complementary
inspections protects your margins while
laying the groundwork for recurring fall
revenue.

The Bottom Line
The summer rush is a chaotic and

thrilling opportunity, but you cannot max-
imize your returns without harvesting
immediate reviews and rigorously track-
ing your data. The businesses that domi-
nate their local markets are the ones that let
analytics guide their spending and actively
transform seasonal volume into a perma-
nent, five-star online reputation.

At beMarketing, we help home service
businesses navigate the chaos of their
busiest seasons and build data-driven
strategies that turn high demand into 
sustainable, long-term profit.

MAXIMIZING YOUR MARKETING ROI
IN THE SUMMER RUSH


