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HOW TO USE FACEBOOK ADVERTISING
TO TRANSFORM YOUR BUSINESS

MARKETING TIPS
By Julie Huff, Copywriter,
beMarketing

Sometimes it can feel like
you’re shouting into the
void as you try to get 
your customer’s attention.

Reaching your target audience, connecting
with your people, and generating brand
awareness requires a multi-pronged ap-
proach. You have to understand who you’re
talking to and how to sell to them, and that
isn’t always easy. That’s why understanding
Facebook Ad types and advertising strategies
is necessary – proper execution can be the
catalyst rocketing you to success. 

Why Facebook?: With nearly three
billion active users, Facebook gives you
direct access to a massive audience. But the
real magic lies in its laser-sharp targeting.
Facebook Ads puts your brand in front of
the right people, at the right time.

Facebook Ad Crash Course: Getting started
is surprisingly user-friendly. First, define your
goals and match these with the ad format that
will resonate with your customers. Facebook
provides a variety of options: eye-catching
images to showcase your products, captivat-
ing video stories to tell your brand narrative,
or carousel ads to tempt potential buyers with
multiple product offerings.

Next, Facebook lets you define your
ideal customer by demographics, interests,
behaviors, and even purchase history. Use
that information to set up your target
audience and budget, and the platform will
walk you through the rest.

But Facebook Ads are more than just a
launch-and-forget strategy. Track your
campaign performance, analyze the results,
and see what resonates with your audience.
This data is your roadmap to refine your
ads, maximizing their impact.

But this is just the tip of the iceberg.
Explore retargeting – a gentle reminder for
website visitors who haven’t converted
yet. Unlock the power of Facebook’s
algorithm to create “lookalike audiences,”
reaching new customers with similar traits
to your best ones.  And don’t be afraid to
experiment with different ad variations –
visuals, headlines, the whole package. 
A/B testing is your friend in the world of
Facebook Ads.

Bring in the Experts: At beMarketing,
we’re obsessed with helping businesses
thrive online. Our paid and organic
advertising services take you beyond the
initial launch. Let us help you unlock the
full potential of marketing and watch your
brand take center stage on Facebook. 


