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MARKETING TIPS
By Brandon Rost,
CEO, beMarketing
You did not invest in AI
tools to spend your day
copying and pasting
text across browser tabs.

Yet, for a lot of marketers, that is exactly
what the daily workflow looks like: brain-
storming in an AI chat, switching to your
survey platform to build a feedback form,
hopping back to the AI to tweak copy, and
downloading CSVs for analysis. This frag-
mented process drains your productivity.
The era of isolated SaaS tools is ending, and
the connected AI command center is taking
over. With SurveyMonkey’s new integra-
tion directly into Claude, you no longer
have to waste time managing your tech
stack instead of doing actual work.

Eliminating the 
Context Switching Tax

Software platforms are transitioning
away from being standalone utilities for
single tasks. We used to treat digital strate-

gy like an assembly line, where you carried
the mental load of moving information
from a brainstorming tool to an execution
tool, and finally to a data analysis station.
That assembly line is finally collapsing into
a single workspace. SurveyMonkey’s inte-
gration with Claude is the prime example
of this shift, allowing you to create surveys,
analyze responses, and surface insights
natively inside your Claude conversation.

(Continued on page 26)

SURVEYMONKEY
MEETS CLAUDE: 

THE CONNECTED WORKSPACE
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Why the Old AI Playbook
is Broken

Most teams are treating generative AI
like a glorified typewriter. You ask it for
ideas, but you still carry out the manual
labor of execution. If your entire workflow
relies on leaving your AI workspace to
manually build, send, and analyze sur-
veys, you are losing valuable time. With
the SurveyMonkey and Claude integra-
tion, execution happens exactly where you
are already working. You simply type a
request to create a market validation sur-
vey for a new product concept, and
Claude builds it directly into your
SurveyMonkey account. If a question
sounds stiff, tell Claude to fix it. If you need
to send it out, ask Claude to generate the
link. The entire feedback loop becomes
conversational, completely eliminating the
need to jump between different apps.

Marketing That 
Works for the Future

This powerful integration changes how
marketers, CX teams, and researchers will
operate moving forward by allowing you to:

• Optimize for execution: You want
your tools to actually do the work. Bringing
SurveyMonkey into Claude means you

can go from a rough concept to a live
research project in a matter of minutes.

• Prioritize real human opinions: AI
can guess what your customers want, but
it cannot replace their actual voices. The
smartest marketers will use this integra-
tion to pull live sentiment and direct cus-
tomer quotes straight into your strategy
documents.

• Control your workflow: Speed is
your competitive advantage when your
platforms connect seamlessly. You do not
have to wait for a data analyst to crunch
the numbers. You simply ask Claude to
summarize the open-ended survey
themes, and the live data is handed right
to you.

The Bottom Line
Growth requires adaptation. If you are

stuck trying to find the perfect prompt to
generate blog text, you are missing a mas-
sive opportunity. The brands that win this
era will be the ones that stop focusing on
isolated AI generation and start prioritiz-
ing AI orchestration. Connecting
SurveyMonkey to Claude represents the
end of fragmented workflows. It is time to
drop the busywork, close the feedback
loop faster, and start building strategies
backed by real human voices.


