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BUILDING A BRAND

YOU CAN BE PROUD OF —

MMARKETING TIPS
By Julie Huff, Copywriter,
beMarketing

Branding is everywhere
— from cars to TV, it'’s
even infiltrated your
psyche (theyre not
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actually called Band-Aids, or Q-Tips.)
Brands like Q-Tips and Kleenex are perfect
examples of the power of brand recognition.

Think of your reputation as trust. A
good reputation attracts customers, loyalty,
and sales. People trust honest, reliable
brands. Building a strong reputation isn’t a
fad; it’s a lasting advantage, and everyone
on your team can contribute.

1. Be a Brand Authority: Knowledge is
power. Everyone on your team should be
familiar with the brand’s core values, mission,
and selling points. When you speak about your
company with enthusiasm and authority, it
builds trust with the audience that you are
who you say you are.

2.Walk the Talk: Integrity is the cornerstone
of a trustworthy brand. Keep your promises,
be transparent in your communications, and
own up to mistakes.

3. Consistency is King: Customers look for a
predictable and positive brand experience, no
matter where they interact with your company.
Encourage your colleagues to embody your
brand values in everything they do to create a
seamless omnichannel customer journey.

4. Every Interaction Matters: Every interac-
tion with your brand, big or small, shapes your
customer’s perception. Whatever industry you
work in, ensure consistent quality.

5.Be a Good Citizen: Consumers are increas-
ingly drawn to brands that give back. Look for
ways your company can demonstrate social
responsibility. A strong ethical stance helps
boost employee morale and brand loyalty.

6. Master the Art of Response: Negative
feedback is inevitable. The key is to get ahead
of the curve and manage it. Respond promptly,
stay professional, and acknowledge the
customer’s concerns as you work to resolve the
issue.

Building a strong reputation is an
ongoing process, but this can help you and
your team become brand ambassadors for
your company in any situation. Ready to
get started? beMarketing’s reputation
management services and social media
experts will help you develop a winning
strategy for your brand. Get in touch!

on TikTok and Beyond

Contact us today and let’s give your marketing plan a thumbs up!

484-497-0795

| beMarketing.com

ROUTE 422 BUSINESS ADVISOR 422business.com and 422bizmag.com

P24

AUGUST 2024




