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PREPPING FOR HOLIDAY PROMOS?
HERE’S HOW TO FINISH

2024 STRONG
MARKETING TIPS
By Julie Huff, Copywriter,
beMarketing

The holiday season is
here, and it’s the perfect
time to bring some
extra magic to your

marketing! But successful holiday
marketing takes more than seasonal
cheer. It takes thoughtful planning and a
solid strategy. Here are some tips to make
this your best season yet.
Set Clear Goals: Before you dive into

holiday offers, take a moment to set your
goals. Are you looking to increase brand
awareness, drive sales, or build customer
loyalty? Knowing what you want to
achieve will help guide every step of your
campaign. 
Segment Your Audience: The holidays

are all about personal touches, and that
includes marketing. Think about what
different groups in your audience might
want — offer new customers a first-
purchase discount or give loyal
customers exclusive early access to

holiday deals. Customized offers create
lasting customer connections.
Create Limited-Time Offers: With the

holiday season comes urgency! Use that
to your advantage with flash sales,
exclusive bundles, or unique holiday-
themed perks. Whether it’s a gift-with-
purchase or a seasonal discount, make
these offers feel one-of-a-kind to encour-
age customers to act fast.
Plan and Automate Your Content: The

holidays are busy for everyone, so set
yourself up for success by planning
content in advance. With your posts,
emails, and offers scheduled, you’ll have
more time to interact with customers and
keep things running smoothly, even
when the pace picks up and staff takes
time off.
Wrapping Up: Holiday marketing

doesn’t just boost sales—it can build
customer loyalty that lasts. Want to take
your holiday strategy to the next level?
Let’s chat. Contact beMarketing to make
2024 your most successful season yet!


